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More Than Half of People Presentation
feel that half of all presentations are annoying I \ 3
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@ Analysis of NOAA & NASA Surface Water and Energy Balance Data
for Water Resources Applications (Toll and Dong, Cont’d)

of NLDAS ic Forcing Data with In-Situ
Forcing Data (Precip, Incoming Solar {IS}, wind speed, down
g ), alr Jol ), and Pressure) Showed a
Significant Improvement to Surface Heat (SH+LH) Fluxes (below).

The Use of In-Situ based Albedo has Significantly Improved
the Accuracy for Two Sites (Site #E-15 Shown).

The In-Situ data Primarily Accounted for the Inclusion of Snow
Albedo

50.67%

Text Too Small to Read/
Complex Diagrams

Impact Statement: NASA and NOAA are providing land surface water availability information of the

US to improve ther model f initiali 18’ d the ‘Noah model’ provided the highest
accuracy. Work also quantified future improvements from using enhanced model atmospheric forcing, land surface
properties and model physics.
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Audiences expect more...
»




Respondents Who See One Powerpoint/Day

1. Move Your
Audimﬁé W/ -..,,ektrr. HAS A NEW FIETER.

COAL BURNING




Fecal coliform

bacteria machine
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N ARE
BILLIONS OF LITRES OF POLLUTION
FLUSHED INTO OUR OCEANS EVERY DAT.

1S TURN THE TIOE
e argandris

e g mebaty of (0 weatn com frrytl b sbsedmen

Scoop the poop, bag it,
and place it in the trash

Cwan yauts. Cleon sheami. (And chean shoes!)

101 REASONS TO PICK UP PET WASTE:
NUMBER 7

Textual Description Visual Description

HUMANS PROCESS IMAGES
60,000X FASTER
THAN WORDS. : A plane figure

with four equal
straight sides
and four right
angles




Square

WE ALSO RECALL INFORMATION
PRESENTED AS IMAGES
6X MORE EASILY THAN TEXT.

Triangle

Water Pipe




U.S. Drought Monitor January 13, 2015

(Released Thursday, Jan. 15, 2015)
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Statewide Average Precipitation - by water year
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Figure 3a.11: Lewis County Flood Hazard Arcas

Improving Floo
Infrastructure

nd Improved Pro n Approxi e High Flood R S
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v otal Improve i 00 roperty in
WAy (AA:::s) PropertypValue Rigsk Area % Higl;x Flood %
§ | (Acres) | Risk Area |

| Castorland, Village of 183 | $4,536,601 0] 00% $0 0%
| Constableville, Village of 723 $11,969,739 43 6.0% $575,691 5%
| Copenhagen, Village of 756 $26,225,170 - i) 0.0% $0 0%
| Croghan, Town of 116,142 $259,596,262 14,142 12.2% $133,729,464 52%
I Croghan, Village of 274 $48,524,225 38 14.0% $2,595,831 5%
| Denmark, Town of 31,760 $51,035,932 3,475 10.9% $3,484,800 7%
| Diana, Town of 90,049 $33,233,076 10,251 11.4% $4,979,871 15%
| Greig, Town of 59,864 $52,613,343 3,536 | 5.9% $10,216,652 | 19% |
\' Harrisburg, Town of 25,455 $19,470,912 0 0.0% $0 0%
I Harrisville, Village of 513 $15,891,401 75 14.6% $1,434,413 9%
| Lewis, Town of 41,572 $49,834,257 1,573 3.8% $16,972,767 34%
\' Leyden, Town of 21,234 $30,798,285 1,035 4.9% $2,670,902 9%
I Lowville, Town of 23,141 $36,607,940 4,367 | 18.9% $1,806,394 5%
[ Lowville, Village of _ 1249 | $73478434 24| 20%| 8319706 0%
l Lyons Falls, Village of 657 $32,514,533 9 | 13.8% $2,630,183 8%

Lyonsdale, Town of 43,974 $43,943,874 1,986 4.5% $15,523,254 35%
| Martinsburg, Town of 48,459 $3,315,970 2,820 5.8% $373,172 11%
| Montague, Town of 40,975 $3,801,003 0 0.0% $0 0%
| New Bremen, Town of 35,738 $8,089,227 1,962 5.5% $755,729 9%
| Osceola, Town of 56,678 $9,948,744 1,195 2.1% $201,552 2%
[ Pinckney, Town of 26,336 $13,882,466 0 0.0% $0 0%
| Port Leyden, Village of 453 $11,456,300 60 | 13.2% $740,014 6%
| Turin, Town of 19,445 $31,441,775 707 3.6% $331,375 1%
I Turin, Village of 658 $4,818,500 46 7.0% $484,423 10%
| Watson, Town of 74,818 $5,843,340 4311 5.8% $751,723 13%
[ West Turin, Town of 64,525 $32,111,809 0 0.0% $0 0%
| Lewis County Total 825,630 $914,983,118 51,739 6.3% | $200,577,916 22%




@ 2011 U.S. Flood Fatalities
el Activity of Victims

Fell Into Water - 15%

Walking, Running or
Swimming Through
Water-7%

Boating — 4%

’In Home - 4%
Other/Unknown - 6%

“It looks like a war zone when you go inside
these houses” sue oo

Silver Creek Flood, 2009

Katrina
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The average flood claim is $35,000.

FEMA

Lost Jobs
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TIME

Extreme Weather
Events:
1980-2016

PRISONER IN LEBANON: A Former Hostage Speaks Out

TIME From 1990 - 1999
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48 extreme events over $1 billion

_Moscow’s

/Bold(}

27 extreme weather events costing
over $1 billion

Unpresidente
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From 1980-1989
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STRIKING IT RICH

T ] Shootout off Tobruk

TIME

From 2000 to 2009

54 extreme events over $1 billion




Person of e Year From 2010 to 2016

Billion-Dollar Disaster Event Types by Year (CPI-Adjusted)

| Winter Storm Wiklfire T | severe Storm | Freeze

TISAE
Y
REPUBLICAN
SAVIOR

How Marco Rublo bocir the X
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67 extreme events over $1 billion NOAA 2015

Extreme Weathef Events Over $1 Billion
by Decade"

o _ '
Jig
1990-99

2000-09

$9.7 %45 $3.6 . $16 m $2.9

' Drought Flood Freezé®" Severe Storm Cyclone Wildfire  Winter Storm
\ N : : : NOAA 2015
NOAA 2006

2010-16




1980-2015 Extreme
Weather Events in NY
State

{
| 3 $Billion Winter Storms
More than any other state)

| .Who'’s the Audience!?

2.What is important to
them!?

3.Top 3-4 things you
want them to
remember?

4. What do you want
them to do?

What is the first
thing you should
think about
when starting to
prepare a
presentation!?

3.

Assuming You Know the Subject

Kinow Your
Audience -



Change people’s
minds by figuring
out what'’s
important to them

Present your case on
their terms

LAUNCH: CRS-8
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The Millennial generation is the biggest in US history

92 M
Millennials

Generation X

Millennials

W) W) B IR

When Millennials
were asked:

How do you
communicate with
others about ideas,

services or
products?

Goldman Sachs

Text Messaging

3l

Text Messaging

1o*

Text Messaging

Social Media Instant Messaging

Gen X

BN 1

Social Media Instant Messaging

Boomers

g

Social Media Instant Messaging

brand uses
social
media |
7% like that

“When a u '

Blogging

Source:
Association of
National
Advertisers




TOP Challenges - 5-10Years Deloitte Millennial Survey
0.37

Unemployment Resource Scarcity Climate Change/ Income Inequality/
Protecting Environment Wealth

Roughly 70 percent of Millennials
see themselves
as working independently at some
point in their lives, rather than being
employed within
a traditional organizational
structure.

- 55% of millennials
watch video
several times a

Use Videos!




Beyond the Box

4. Design to
Engage Your
Audience

Beyond the Box




'A EFCWest

Environmental Finance Center West

St t Municipal Stormwater
QRMNYatey Systems (MS4):

Background
® Municipal Separate Storm Sewer Systems (MS4)

Increased requirements

Increased requirements
® | imited SRF funds available to address needs EPA priority

® EPA priority
Limited SRF funds

What Makes Waves?

direction of wind

»
»

upper layer breaking wave
of air sinks

Rebenkion O\ o
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creates waves formard ard breaks




What Makes Waves?

direction of wind

=

upper layer breaking wave

of air sinks
feictoon from (he beach slows

180 lower part of the wave bul

alr pressure 1 Costmues To 1wove
creates waves formard amd breaks

Figure 2
With Narration

Best Retention?

Figure 1
No Narration

Figure 2
Narration

air pressure
creates waves

Figure 3
Narration

What Makes Waves?

direction of wind

Figure 3
With Narration

Facts, Charts
and Tables




July was the hottest Month
on record in the U.S.

Daily Heat Records
June — July 2015

. 1,875 Records Tied

4,694 Records Broken

Many locations set records more than once

Land & Ocean Temperature Percentiles Jul 2015
NOAA'’s National Centers for Environmental Information

Record Much Cooler than Near Warmer than Much Record
Coldest Cooler than Average Average Average Warmer than Warmest
Average Average

Mon Aug 17 06:23:58 EDT 201

Our pipes are old and in danger of

failing




Westside

Eastside
==

Consequences of Failure m——lp

Probability of Failure =————)

Is this compelling enough?

How about?
Facts + story + visual




This pipe - from I882 burst this year

(‘/’ \ ‘l\ \
“l opened my back door and | got hit by a wave of water
that knocked me almost on my butt.”

It flooded three homes

WCVB

Stay Connected.




Northside
Eastsid
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Water is the lifeblood of our communi y
L,

For a thriving economy...




And a resilient

tomorrow
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Texas
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Brunette Hair

dontmesswithlaras.org

THEY WANT
10
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e WE WILL I
BE UNAFRAID N STAND QUR R
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THEY WANT THEY WANT
us 18
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Blonde Hair

dontmesswilthtexas.org




PREPARING TODAY REDUCES THE CONSEQUENCES OF A DISASTER TOMOROW. VISIT READY.GOV eFEMA

RSE HOY REDUCE LOS EFECTOS
SASTRE MANANA. i

- Listo.
LISTO.GOV

Marketing
Yo ubl Ui
Seattle




Develop a community message campaign (using problem/
action structure) for one of the following situations.You
want your community to:

Save water for a reason of your choice
Prevent waste/litter or pollutant of your choice
Plan for a disaster of your choice

Target 2 community segments: millennials and baby
boomers. How will you reach each segment? What
language, story, visuals, videos and/or music will you use?

Groug
Eoxercise

Environmental Finance Center West

Sarah Diefendorf

My Email:
sdiefl@gmail.com




